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Children’s purchasing power

ompanies target your children directly because advertisements are effective — they would

not invest in your children otherwise. It's important o realize that marketing experts draw
upon experienced researchers’ and psychologists’ in-depth knowledge of child development and the
emotional and social needs of children. They rely on studies that analyze children’s behaviour, their
imaginary worlds, their arfistic creations and even their dreams. It is not surprising that advertisers
know how to get your child’s attention.

Advertisers use their ads to create the “buy me this” syndrome. Children harass their parents into
buying products they would not otherwise have purchased.

These advertising efforts are supported by demographics. Today’s families are smaller, they often
have two sources of income, and parents have children later on in life. Also, with today’s hectic
pace, it's often tempting to compensate for the lack of quality time spent with kids by buying
them things.

Marketing specialists seek to develop brand recognition at an early age to establish a long-term
relationship between kids and products. Starting a relationship early can mean winning the customer
for life.



Marketing techniques

o deal with advertisements that target your children, it’s helpful to learn about the various
marketing techniques aimed at them. Advertisers are creative and innovative. For example:

Children's versions of some magazines contain advertisements for items like minivans. They
hope to influence the purchases of parents while gaining the loyalty of young kids.

Product placement occurs in cartoons, television shows and movies.
Cartoon characters appear on different products to grab kids' attention.

Advertising campaigns are taking schools by storm. Financial shortfalls force school boards
to open their doors to companies in exchange for revenue or equipment.

Easily recognizable logos are on a multitude of products. Your child can probably already
recognize the logos of several fast-food chains.

Toys for kids incorporate advertisements: some dolls come with commercial accessories
such as soft drink cans.

Free products are given away to atftract children, like toys in cereal.

Cross-marketing provides products with more visibility. Mergers in the media industry have
given birth to conglomerates that own movie studios, television networks, radio stations,
television channels, publishing houses, music companies, etc.

Advertisements also surround kids in public places, such as subway stations, public
washrooms and elevators, and on cars, taxis, buses and park benches.

There are “kid” versions of stores for adults.
Food commercials appear during shows for children (normally for less nutritious food).

Fast-food restaurants have huge advertising budgets, a large portion of which is aimed at
kids. They offer play areas, contests, and free toys.

Today's children are also exposed to a whole new wave of Internet-based advertising.

Advertisements take up a lot of space. Inevitably, even five- and six-year-olds are exposed to them.



Parents, kids and advertisements

Children under 12 don’t have the capacity to properly distinguish advertising from facts. Children
tend to believe what ads tell them without asking too many questions. This explains why advertisers
target children and why it's important for parents to get involved in their children’s lives to minimize
the influence of advertising.

The following tips will help you reduce the impact of advertising on your child:

Explain how commercials are designed to make people believe that they need certain
things in order to be happy (in reality, the people who make the commercials just want you
to buy things and spend money).

Show that advertisements sometimes hide certain things and emphasize positive aspects
over negative ones.

Explain that some advertisements exaggerate. For example, you can tell them that the food
in advertisements is specially prepared before photo sessions or filming so that it looks
perfect, when in reality, it might not look quite like that.

Point out the catch phrases like “better tasting”, “for a limited time only” or “new and
improved” that advertisers use to convince kids to want something.

Watch television with your children so you can clarify certain facts.

Ask questions while your children watch television. Ask them whether they are watching a
show or a commercial to figure out if they can distinguish between the two.

Tape television shows for your children and show them how to approach commercials.
Limit access to television and the Internet.

Promote values that are not materialistic. Tell your kids that some children do not have
many toys. You can even encourage them to give away old toys.



The history of money

hildren can learn a valuable lesson from hearing about the history of money. In the past,
people exchanged goods of equivalent value, and that’s what paying with money
represents today.

This section provides a brief chronology of money. Because five- and six-year-olds don’t have the
same concept of time as adults, we suggest that you present the historical facts with the help of

a short story. You could explain that a long, long time ago people used to trade cows for help
on their farms.

You may also want to talk about money over time using a continuous scale, for example:

Before our era | Ourera

640 0 825 Today
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It might also be helpful to link dates to something to which children can relate. For example, when
discussing the arrival of the first two-dollar coin in 1996, you could indicate that its introduction
corresponds to the year in which a brother, sister or friend was born. When discussing the appearance
of the first dime, mention that Grandma was just a little girl at the time.

It is important to be creative and to keep things at your child’s level. Pick the facts you want to
present from the list below. We have included information that might not seem suitable for a five-
or six-year-old in order to give you an overview of the history of money and to help you frame the
story for your child.

Using the highlights in the chronology of events on page 21, create a story for your
child and ask him or her to draw the story on this page. Or, let your child create a new
story from some of the information you have read together.
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Chronology

Date

Highlights

9000 — 6000 BC |Livestock — usually cows — and food — like grain — are exchanged for
goods and services.

3000 — 2000 BC | The first banks appear in Mesopotamia (today’s Iraq and part of Syria).
People can deposit their grains, livestock, agricultural tools and precious
metals, which they have received in exchange for goods or services.

1200 BC In China, cowrie shells are used as money.

1000 — 500 BC [People use agricultural tools made out of bronze to trade.

640 — 630 BC  [The first coins appear in Lydia (today’s Turkey). They are made out of electrum,
a mix of gold and silver.

546 BC Coins from Athens are used by people in Greece and as far away as Egypt
and parts of the Middle East.

825 AD The first paper currency is introduced in China, where paper was invented.

1292 After living in China, the famous explorer Marco Polo returns to Europe,
and describes how the Chinese use paper currency.

1492 Christopher Columbus arrives in the Americas.

1534 French explorers begin to trade with Aboriginal peoples. They trade knives
and tools for beaver skins.

1685 From 1685 to 1759, playing cards, with monetary values written on the
back, are used as money in Quebec. They are issued because of a shortage
of coins from France.

1867 Confederation.

The provinces of the newly formed Canada issue their own bills.

1867 Only the Government of the Dominion now has jurisdiction over coins and
banks. It starts to control the distribution of bills in the whole country.

1935 The Bank of Canada issues its first bills in denominations of $1, $2, $5, $10,
$20, $25, $50, $100, $500 and $1,000.

The Royal Canadian Mint issues 1¢, 5¢, 10¢ and 25¢ coins.

1958 The first credit cards are infroduced.

1969 Multicoloured bills are issued to prevent counterfeiting.

1987 The first $1 coin. It replaces the $1 bill and is quickly christened the “loonie”
because there’s a loon on one side.

1994 National launch of Interac direct payment.

1996 The $2 coin replaces the $2 bill. It features a polar bear and is quickly
christened the “twonie”.
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Using the highlights in the chronology of events on page 21, create a story for your child
and ask him or her to draw the story on this page. Or, let your child create a new story from
some of the information you have read together.
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Using the highlights in the chronology of events on page 21, create a story for your child
and ask him or her to draw the story on this page. Or, let your child create a new story from
some of the information you have read together.
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To illustrate the concept of exchange, prepare a snack of various foods for you and
your child. Suggest that you trade your carrot stick for a cookie. Your child might not
want to trade if cookies are a favourite snack. If that's the case, suggest that you trade
your carrot stick for a celery stick. The offer will be accepted if your child prefers carrot
sticks to celery sticks.

To learn more:

* For more information on the history of money, visit the Currency Museum Web site
at www.currencymuseum.ca

* You can also visit the Royal Canadian Mint Web site at www.mint.ca

24









